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John McLaughlin: The Power of the Electronic Pre
INTERVIEW

K: Ken McCarthy

J: John McLaughlin
K: We're here with John McLaughlin of Sun Microsystems.

t invention it is. OK, fair ) ‘
tually started printing.” You work in the Florida office?

“Right now the Internet is like a printing press w.ith
paper and ink next to it. Everybody's standing
around saying whata grea

enough, but it’s time we ac
and I also publish elec-

blisher of SunFlash J: Right. 'm a Systems Engineer,
tronic newsletters. -

John McLaughlin: Pu

to the first issue of Net Ventures, the journal G
Zzilsfhmoiv(;)eople use the Internet t;) solve prob)lems K: And the name of the newsletter you publish 1S:..2
create opportunities for themselves, their custom- 2 . 3

:;ls(,jand the gli:anizations they work for. J: ... it's called SunFlash, ar.ld I’ve been producing it for
seventy-one months. See, it's seventy one months because

Trying to learn about the Internet from reading books  they’re numbered by volume. So, I'm just coming up on

and attending conferences alone is bound to be a our sixth year.

frustrating task. There are certain things you simply

can’t learn from books. Ask 100 Internet pros how they K: What's your subscription base? How many people read

got their knowledge of the ‘Net and invariably you'll your publication?

get the same answer: someone personally showed

them the ropes and they took it from there. J: It's about 140 or 150,000. It’s really broad.

Without stepping on any regional toes, I think it's fair  K: How do you manage a subscription base that is so large?

to say the biggest proportion of the world's Internet ;

experts live right here in Northern California. And,if  J: The top level that I post has about 5,000 entries, of which
at least 1,000 are aliases to other locations, either other Sun

you wait long enough, you can count on the rest of

them passing through here at one point or another. offices or our larger customer sites which have their own
redistribution offices.

It occurred to me one evening, while having dinner
K: In other words, you send the 5,000 and at least 1,000 of

with an Infemet friend, that, as an Internet-interested

San Franciscan, I regularly enjoy what people in other

parts pf the yvorld can only dream about: easy access

to an incredible superabundance of Internet talent. J: Exactly. I know of two or three locations that Ive talked
to over the years that have in the order of 1,000 individual

those people, in turn, send it to ten, 100 or 1,000?

Then I played “What if?” What if instead of limiting subscribers.
my conversations to me and whoever else was in
earshot, I taped them? And what if I found somebody ~ K: Wow.

to edit them so they made sense? Internet
? people are
amongst the most free-handed people I know with J: The reach is actually a little bit greater than that. I kn
. T know

their time and knowledge. Wh i
: : . Why not multiply the of a number of sites, i i j
b . sites, includ
: a:(rexf:;i gfp trl;mil‘:egsirlgrg(;stlﬁy s;o that thousands of people  customers, that have about?%éngrv\(e)rolcfslt;\z,i:nv:n %al nl
er? about 20 people subscribin ’ Y
' ; g and those 20 le are ki
of the information technology gatekeepersp.e'I?lrx)ey ?cr;war;?i

Let me reveal my prejudices u i
; p front. While I am the proper messa
f:cf;;eii fe;b?slf e»dvl}at tl}:e Internet can dp, Iam much netvgoriing they fg::v:grtclil?tl:;otrl)\e NSRS If faroapcn
in what people do with it. I was way the networking group doesx?’?mgrtl;mg gl:oupti\That
monitor the 100

(Continued on back page)

© E-Media, 1995 info@e-media.com



